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Authorship models & Copyright

• Hungarian publication projects available in English, French, and German language

• Monographs, Edited Collections, Book Series, Scientific Journals

• Print, E-book, traditional or Open Access publishing models available

• Communication in English and German language

• Hungarian brochures possible on request

• Please contact Peter Lang’s Vienna office (Peter Lang Verlag der Wissenschaften)
Mag. Dr. Paul Ferstl
Lenaugasse 9/8
1080 Vienna
Austria
p.ferstl@peterlang.com
Tel. +43 (0) 1 403 58 26
Fax +43 (0) 1 406 74 28



Peter Lang principles for
OA
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Thorough quality check
• OA titles undergo the same rigorous peer-review 

process as standard publications

Transparency
• Plausible costs

Service
• Same service level offered for OA as for standard

publications

Open Access



Liberal Licensing

• CC-BY as default license

• Other licenses can be implemented if
requested
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Open Access



Gold Open Access Fees
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OA Fee Variable subsidy
Price for OA 
publication

Compensation for
eSales

Compensation for
publishing costs

Open Access



Services
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• Copy Editing
• Typesetting
• ePDF, ePUB, Mobi formats
• Print (hardcover or paperback) that is available for sale
• Same marketing efforts as for regular titles
• Own content page on peterlang.com
• Archiving via Portico
• Distribution to OAPEN
• Listing in DOAB, discovery services (EBSCO, Proquest), OCLC, 

Google
• MARC record delivery

Open Access



Repository Policy
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• www.peterlang.com/howtoshare

• Listing in SherpaRomeo in progress

Open Access

http://www.peterlang.com/howtoshare


Compliance with Funders
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• Publications published from funders like 
FWF, Wellcome and SNF

• Open to discuss specific OA policies and 
requirements

Open Access



Open Access for backlist
catalogue
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• Peter Lang wants to make more and more backlist titles available
OA

• Taking part in Knowledge Unlatched Rounds
• Successful partnership with Leibniz-Informationszentrum für 

Wirtschaft (ZBW): 
• Digitization of 520 titles
• Transfer to Open Access of 580 titles in total 
• Availability of 12 series in economics
• published under CC-BY 
• Hosted on peterlang.com, econstor.eu, oapen.org

Open Access



Open Access for frontlist
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• Gold model for frontlist titles
• Green model available after a year
• Deals for a certain number of titles are available for 

the university to fulfill the OA mandates of their 
researchers.

• All titles are:
• published under CC-BY 
• Hosted on peterlang.com, econstor.eu, oapen.org

Open Access



Publishing process

• Editorial Quality Control and Services:

• Pre-evaluation by the Vienna office

• Establishment of Editorial Boards for Series and Journals

• Peer Review (Open, Blind, Double Blind)

• Automated Plagiarism Assessment

• Language Check and Editing

• Copy Editing



After publication: distribution

• Print distribution set up in all countries and all 
major retail and institutional channels

• Electronic distribution to all global libraries

• Electronic distribution through all major retail 
channels



After publication: digital channels

Retail 
Websites

Kobo

Apple

Vital Source

Kortext

Library 
Aggregators

Proquest

EBSCO

DawsonEra

Libraries & 
Consortia of 

Library

TAEBEC

DEff

SDL

Couperin

Bayern

CAUL

California Digital 
Library

Library 
Suppliers 
(=agents)

EBSCO

Harrossowitz

Dietmar Dreier

Missing Link

Etc.



After publication: 

Discovery and indexing databases

How are eBook titles discovered?

Active

• SCOPUS (Sciences and social sciences) from Elsevier

• EBSCO Discovery (All subjects)

• Primo from ExLibris (Proquest)

• SFX from ExLibris (Proquest)

• OCLC

In project:

• ATA indexing database (Theology and Philosophy)

• Brepols (History, Theology, Philosophy)

• European Translation studies indexing database (Linguistics)

A discovery tool (indexing service) connects users to the information they need.

It connects your library to the world.



After publication: 

eBook acquisition models for libraries

• Outright Purchase + Subscriptions

• Collections + miniCollections

• Pick & Mix

• Evidence-Based selection



Share on @PeterLangGroup or follow us!

Follow us on twitter @PeterLangGroup

to get the latest information!


